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Michael Callahan 

Director, Worldwide Security Product and Solution 

Marketing, HP Networking 

Hewlett-Packard Company  

 

 

Michael Callahan is the director of worldwide security product marketing 

for HP Networking.  

Callahan brings more than 18 years of security marketing experience to 

HP. Most recently he served as vice president of marketing at 

TippingPoint, where he oversaw the acquisition by HP.   

Previously, he served as vice president and chief marketing officer for 

Credant Technologies, where he was responsible for all marketing 

activities, including redefining product strategy and corporate vision.   

Callahan also served as president and chief operating officer of 

NoodleNet, a firm focused on delivering a safe desktop and online 

environment for children. Prior to NoodleNet, Callahan spent seven years 

with McAfee, where he was responsible for product, field and corporate 

marketing initiatives.   

Callahan holds a bachelor’s degree in engineering from Ohio State 

University and a master of business administration from the University of 

South Carolina. 

 

 

 


