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Dan Tindall is vice president of Worldwide Channel Sales in HP’s Printing and Personal 

Systems Group (PPS). In this role, he leads the definition and implementation of global 

strategic change initiatives across HP’s commercial and consumer channel business to 

maximize mutual growth, profitability and partner satisfaction. 

 

With the commercial channel, Tindall’s focus is driving strategy and structure to ensure 

consistent execution. To this end, he is defining HP’s engagement model across its 

channel partners by continuing the development of HP’s first-ever global partner 

program, PartnerOne, and by revamping sales tools and simplifying the operating model. 

 

With the consumer channel, Tindall’s focus is redefining HP’s retail experience and 

coverage approach across all HP retail sales models, including traditional retailers, HP-

branded area concepts and HP Stores. This spans all aspects of the consumer channel 

value chain, including live engagement, in-store presence, sales coverage and capabilities, 

and joint demand generation with retail partners. 

 

With the establishment of the new PPS business, Tindall also leads the design of the 

operating model, focusing on simplifying operations within—and across—regions, global 

business units and functions. In this role, he streamlines HP’s business processes, as well 

as defining roles and responsibilities with clear accountabilities to drive business success. 

 

Tindall came to PPS from the Americas sales region of HP’s Enterprise Servers, Storage 

and Networking (ESSN) organization, where he led sales operations, strategy and 

planning. Prior to that, he was a senior director on the HP Corporate Strategy team, where 

he led strategic projects focused on driving profitable growth throughout the company. 

 

Before joining HP, Tindall spent seven years with the high-tech practice of Deloitte 

Consulting. Based out of the London and San Francisco offices, he led client engagements 

focused on corporate strategy.  

 

Tindall holds an MBA from INSEAD in Fontainebleau, France, and a BBA in marketing from 

the University of Texas at Austin. 

 


