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HP Unveils Powerful All-in-One Retail System
New HP RP7 offers sleek, low-profile design and intuitive touch
capability
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PALO ALTO, Calif., May 9, 2012 — HP today announced the HP RP7, a powerful all-in-one
retail solution featuring an intuitive touch interface and the ability to customize it to fit a
retailer’s exact needs.
HP also announced the HP L6015tm and HP L6017tm Retail Touch Monitors, which offer
a sleek, modernized design in associate-facing displays.
The HP RP7 provides associates with all the capabilities of a traditional retail system in a
streamlined design that fits effortlessly into any retail environment. It is powered by
Quad-core 2nd Generation Intel® Core™ processors with Intel vPro™ Technology and is
ENERGY STAR®-qualified to ensure maximum performance.(1)
“The HP RP7’s highly customizable features allow it to easily integrate into various retail
environments enabling retailers to provide a more engaging and seamless shopping
experience to consumers,” said Ray Carlin, vice president, Retail Solutions, HP. “The RP7 is
an exceptional addition to HP’s portfolio of POS solutions.”
Built for great flexibility, the HP RP7 allows customers to choose the features that best fit
their needs including system mounting and screen size options. Customers can also
choose from a touch screen with intuitive projective capacitive technology enabling a
similar experience as most smartphones and tablets or a resistive touch technology.
New displays offer retailers new options
The HP L6015tm and HP L6017tm Retail Touch Monitors feature intuitive and familiar
Projective Capacitive touch technology. The 15-inch and 17-inch displays offer maximum
usability and durability, and its flush-glass design offers a sleek modernized appearance.
HP also introduced the 10-inch diagonal non-touch HP L6010 Retail Monitor,(2) designed
for use as a customer-facing display for order verification or promotional activities or as
an associate-facing display in space-constrained environments.
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Peripherals complete the solution
Retailers can customize the HP RP7 and HP L6015tm and HP L6017tm Retail Touch
Monitors to maximize valuable counter space by adding optional peripherals that can be
easily integrated on all four sides of the display: (3)
 Fingerprint Reader to provide additional security at the point of service
 Magnetic stripe reader that enables credit card transactions or loyalty card integration
without adding clutter to the retail work space
 Webcam to support personalized customer interface with online/remote customer
service representatives in a kiosk setup
Availability
The HP RP7 Retail System and monitors are expected to be available in August.
Pricing information is available from local HP sales representatives or authorized HP
resellers.
About HP
HP creates new possibilities for technology to have a meaningful impact on people,
businesses, governments and society. The world’s largest technology company, HP brings
together a portfolio that spans printing, personal computing, software, services and IT
infrastructure to solve customer problems. More information about HP (NYSE: HPQ) is
available at http://www.hp.com.
(1)
(2)
(3)

Select configurations only.
Monitor comes standard as head only. HP Dual Position L6010 Stand (A1X79AA) is available for separate
purchase.
Each sold separately. HP does not support the use of any other standard USB device beyond the HP Retail
Integrated Fingerprint Reader (QZ672AA), HP Retail Integrated Dual-Head MSR (QZ673AA), and HP Retail
Integrated Webcam (QZ700AA).

Intel and Intel Core are trademarks of Intel Corporation in the U.S. and other countries. ENERGY STAR is a
registered mark owned by the U.S. government.
This news advisory contains forward-looking statements that involve risks, uncertainties and assumptions. If
such risks or uncertainties materialize or such assumptions prove incorrect, the results of HP and its
consolidated subsidiaries could differ materially from those expressed or implied by such forward-looking
statements and assumptions. All statements other than statements of historical fact are statements that could
be deemed forward-looking statements, including but not limited to statements of the plans, strategies and
objectives of management for future operations, including execution of cost reduction programs and
restructuring and integration plans; any statements concerning expected development, performance or market
share relating to products and services; any statements regarding anticipated operational and financial results;
any statements of expectation or belief; and any statements of assumptions underlying any of the foregoing.
Risks, uncertainties and assumptions include macroeconomic and geopolitical trends and events; the
competitive pressures faced by HP’s businesses; the development and transition of new products and services
(and the enhancement of existing products and services) to meet customer needs and respond to emerging
technological trends; the execution and performance of contracts by HP and its customers, suppliers and
partners; the protection of HP’s intellectual property assets, including intellectual property licensed from third
parties; integration and other risks associated with business combination and investment transactions; the hiring
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and retention of key employees; expectations and assumptions relating to the execution and timing of cost
reduction programs and restructuring and integration plans; the resolution of pending investigations, claims and
disputes; and other risks that are described in HP’s Quarterly Report on Form 10-Q for the fiscal quarter ended
January 31, 2012 and HP’s other filings with the Securities and Exchange Commission, including HP’s Annual
Report on Form 10-K for the fiscal year ended October 31, 2011. HP assumes no obligation and does not intend
to update these forward-looking statements.
© 2012 Hewlett-Packard Development Company, L.P. The information contained herein is subject to change
without notice. The only warranties for HP products and services are set forth in the express warranty
statements accompanying such products and services. Nothing herein should be construed as constituting an
additional warranty. HP shall not be liable for technical or editorial errors or omissions contained herein.
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