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HP Drives Business Opportunities  
for Leading Sign Franchises  

HP Designjet L25500 Printer delivers versatility, ease 

of use for SIGNARAMA, Signs Now and Signs By 

Tomorrow 
 

 

 

PALO ALTO, Calif., April 29, 2011 – The HP Designjet L25500 Printer, 

the best-selling large-format printer in its class,(1) is helping leading sign 

franchises grow as they transition from solvent ink printing to HP’s water-

based Latex Inks. 

“We are honored to have the support of some of the world’s most 

progressive signage businesses,” said Jan Riecher, vice president and 

general manager, Graphics Solutions Business – Americas, HP. “With the 

HP Designjet L25500 Printer, these customers get the best of both worlds 

– versatility and durability comparable to eco-solvent printing, and the 

advantages of water-based HP Latex Inks.”  

A consultative approach to growth 

SIGNARAMA, one of the world’s largest sign shop franchisors with 

approximately 800 locations in 50 countries, has made the HP Designjet 

L25500 Printer a standard part of its start-up franchisee package. 

SIGNARAMA shops benefit from the value, flexibility and eco-solvent-

level quality the printer offers, as well as from HP’s consultative approach 

to helping its customers. 

“HP works hard to listen to its customers and produces products that meet 

or exceed these needs,” said Dan Bonner, manager, Supplier Relations, 

SIGNARAMA. “The HP Designjet L25500 Printer enables our franchisees 

to offer a product that helps reduce the impact on the environment at the 

same pricing as solvent ink printing, on a wider variety of media.”  

In addition to the HP Designjet L25500 Printer, SIGNARAMA 

recommends the HP Scitex FB500 Printer to its franchisees for maximum 

application versatility on rigid and flexible media. Because the HP Scitex 

FB500 Printer has folding tables that store easily when not in use and a 

belt-driven system, the model easily fits in store locations. The HP Scitex 

FB500 Printer also loads up to four sheets of media quickly, without the 
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need for masking, thanks to an automatic alignment bar and onboard 

camera.  

HP’s strong alternative to eco-solvent-ink printing 

In 2010, Signs Now, a division of Allegra Network LLC and a franchisor 

with nearly 200 locations, standardized its new center package to 

include the 60-inch HP Designjet L25500 Printer because of the 

advantages it offers compared to competing solvent-ink devices. The 

company sought an HP Latex Ink device because it did not want franchise 

members to have to face the effects of long-term exposure to hazardous 

air pollutants.(2) Plus, Signs Now franchisees benefit from the printer’s 

quick-turnaround capabilities: prints come off the HP Designjet L25500 

Printer dry and ready for lamination, packaging, shipping and display.  

The wide variety of media compatible with the HP Designjet L25500 

Printer also allows franchisees to expand their offerings with substrates 

such as untreated textiles and thin paper media. 

“Of all the HP products that we have evaluated and recommended to our 

franchise members, the HP Designjet L25500 Printer is by far the most 

important,” said Lee Manevitch, director, Technical Support, Signs Now. 

“This technology has changed the industry. The excellent print quality and 

immediate curing our franchisees get with the HP Designjet L25500 

Printer enables them to go after customers they may have shied away 

from when using older print technologies.”  

“Ease-of-use, quality and durability” 

Signs By Tomorrow, which has HP large-format printers in more than 60 

percent of its 165 locations, was an early adopter of HP’s first HP Latex 

Ink solution.  

Last year, franchise locations began installing the HP Designjet L25500 

Printer, a move that helped the franchise accelerate its transition away 

from solvent printing technologies. Signs By Tomorrow found the HP 

Designjet L25500 Printer to be more user-serviceable than solvent 

technologies, and the company’s franchisees have discovered that the HP 

Latex Ink printers can offer lower operating costs over the life of the 

printer compared to solvent technologies.  

“The volatile organic compounds in solvent inks make it dangerous for 

employees, so Latex Inks are a big influence in Signs By Tomorrow’s 

http://www.standoutinacrowdedworld.com/
http://www.signsbytomorrow.com/
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adoption of Latex Ink technology,” said Andrew Akers, vice president, 

Operations, Signs By Tomorrow. “The HP Designjet L25500 Printer’s 

ease-of-use, quality and durability solved the problems we had with 

solvent technology.” 

Available in 42- and 60-inch models, the HP Designjet L25500 Printer 

offers print service providers broad application versatility with quality and 

durability comparable to eco-solvent devices, while reducing the impact 

of printing on the environment. The printer’s HP Latex Inks produce 

odorless(4) prints, are non-flammable and non-combustible(5) and contain 

no hazardous air pollutants.(2) 

More information about HP Designjet Printers is available at 

www.hp.com/go/gsb, www.youtube.com/hpgraphicarts and at the HP 

Graphic Arts Twitter feed. 

About HP 

HP creates new possibilities for technology to have a meaningful impact 

on people, businesses, governments and society. The world’s largest 

technology company, HP brings together a portfolio that spans printing, 

personal computing, software, services and IT infrastructure at the 

convergence of the cloud and connectivity, creating seamless, secure, 

context-aware experiences for a connected world. More information 

about HP (NYSE: HPQ) is available at http://www.hp.com. 

(1) IDC Large Format Printer Tracker-2010 Q4 release, in 2010Q4, 45-71-inch size category. 
(2) The inks were tested for Hazardous Air Pollutants per U.S. Environmental Protection Agency 

Method 311 (testing conducted in 2008) and none were detected. HAPs are air pollutants that 

are not covered by ambient air quality standards but that, as defined in the Clean Air Act, may 
present a threat of adverse human health effects or adverse environmental effects. 

(3) HP image permanence and scratch, smudge and water resistance estimates by HP Image 

Permanence Lab. Outdoor display permanence tested according to SAE J2527 using HP Latex 
and eco-solvent ink on a range of media, including HP media; in a vertical display orientation 
in simulated nominal outdoor display conditions for select high and low climates, including 

exposure to direct sunlight and water; performance may vary as environmental conditions 
change. Scratch, smudge and water resistance tested using HP Latex and eco-solvent inks on a 
wide range of media, including HP media; water resistance is comparable when printed on 

water-resistant substrates. Laminated display permanence using GBC clear gloss 1.7 mil hot 
laminate. Results may vary based on specific media performance and scratch testing 
methodology. More information is available at www.hp.com/go/supplies/printpermanence. 

(4) Printers using HP Latex Inks use internal heaters to dry and cure the latex polymer film. Some 
substrates may have inherent odor. 

(5) Water-based HP Latex Inks are not classified as flammable or combustible liquids under the 

USDOT or international transportation regulations. These materials have been tested per the 
Pensky-Martins Closed Cup method and the flash point is greater than 110 degree Celsius. 

http://h10088.www1.hp.com/gap/download/Make_a_big_impression_and_go_green_with_HP_Latex_prints_2010_A4.pdf
http://h10088.www1.hp.com/gap/download/Make_a_big_impression_and_go_green_with_HP_Latex_prints_2010_A4.pdf
http://www.hp.com/go/gsb
http://www.youtube.com/hpgraphicarts
http://www.twitter.com/hpgraphicarts
http://www.twitter.com/hpgraphicarts
http://www.hp.com/
http://www.hp.com/go/supplies/printpermanence
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This news advisory contains forward-looking statements that involve risks, uncertainties and 
assumptions. If such risks or uncertainties materialize or such assumptions prove incorrect, the results 

of HP and its consolidated subsidiaries could differ materially from those expressed or implied by 
such forward-looking statements and assumptions. All statements other than statements of historical 
fact are statements that could be deemed forward-looking statements, including but not limited to 

statements of the plans, strategies and objectives of management for future operations; any 
statements concerning expected development, performance or market share relating to products and 
services; any statements regarding anticipated operational and financial results; any statements of 

expectation or belief; and any statements of assumptions underlying any of the foregoing. Risks, 
uncertainties and assumptions include macroeconomic and geopolitical trends and events; the 
competitive pressures faced by HP’s businesses; the development and transition of new products and 

services (and the enhancement of existing products and services) to meet customer needs and 
respond to emerging technological trends; the execution and performance of contracts by HP and its 
customers, suppliers and partners; the achievement of expected operational and financial results; and 

other risks that are described in HP’s Quarterly Report on Form 10-Q for the fiscal quarter ended 
January 31, 2011 and HP’s other filings with the Securities and Exchange Commission, including but 
not limited to HP’s Annual Report on Form 10-K for the fiscal year ended October 31, 2010. HP 

assumes no obligation and does not intend to update these forward-looking statements. 
 
© 2011 Hewlett-Packard Development Company, L.P. The information contained herein is subject to 

change without notice. The only warranties for HP products and services are set forth in the express 
warranty statements accompanying such products and services. Nothing herein should be construed 
as constituting an additional warranty. HP shall not be liable for technical or editorial errors or 

omissions contained herein.   
 


