
ACROSS

1. (K) Complain about little 

things

5. Tiny bit, as of cream

8. (K) Qualified

12. (K) Pro’s opposite

13. The ___ of Good Feelings

14. (K) Start a game

15. Caviar source

17. ___ media

18. (K) 2,000 pounds

19. (K) Big bird in Australia

20. Something to fight for

21. Highland hat

23. (K) 12:00 p.m.

25. Salvation Army collec-

tions

27. (K) TV’s “American ___’’

28. (K) Went to Wendy’s

31. Excavate further

33. Healthily plump

35. (K) Lion’s home in the 

hills

36. (K) Wile E. Coyote’s sup-

ply company

38. (K) Cream-filled cookie

39. (K) Tooth or belly pain

40. (K) No longer an amateur

41. (K) Third month

44. (K) It supports a golf ball

46. Type of gear

49. (K) Margarine

50. Sleep inducer

52. (K) Fly like an eagle

53. (K) Large pig

54. Line-___ veto

55. Bird with a forked tail

56. “Able was I ___ I saw 

Elba’’

57. Vet’s opposite

DOWN

1. (K) Opposite of slow

2. “Render ___ Caesar …’’

3. Daring stand-ins, in movies

4. (K) Good thing to call an 

elderly gentleman

5. Make a judgement

6. “I Get ___’’ (Beach Boys 

hit)

7. (K) Make illegal

8. Clio award nominee

9. Gentleman caller

10. Bonnie girl

11. (K) “So what ___ is 

new?’’

16. (K) Diamond, for one

20. (K) Coca-___

22. Nile serpent

24. (K) Exude slowly

25. (K) Find a sum

26. Stan who created Spider-

Man

27. (K) One of twelve in a foot

28. Inhumanity

29. (K) No-win situation

30. It might get in the way of 

an apology

32. Every one

34. (K) In favor of

37. Streaker in a shower

39. (K) Oak’s source

40. (K) Tiny vegetable

41. (K) Nearly all

42. ___ vera

43. (K) Opposite of front

45. (K) Barely beat

47. State point-blank

48. (K) Office note

50. (K) Opposite of he

51. ___ for tat

Can you find the answer to 

this riddle within the solved 

puzzle?

Put away the groceries?
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The Sorcerer’s Apprentice


 Walt Disney Studios, MPAA rating: PG, 108 minutes 

“Having seen “The Last Airbender” gross untold millions despite 

the worst reviews in many a year, I c
onfess myself discouraged at the 

prospect of reviewing “The Sorcerer’s Apprentice.” This is a much better 

film than “Airbender,” w
hich is faint praise, but it’s

 becoming clear that 

every weekend brings another heavily marketed action “comedy” that 

pounds tens of millions out of consumers before evaporating.

I use the word “consumer” deliberately. This genre doesn’t re
quire 

an audience in the traditional sense. It a
ttracts children and young 

teenagers with the promise of cinematic fast food: It’s
 all sugar and 

caffeine, no nutritio
n. In 

place of a plot there’s a 

premise, in place of care-

fully crafted action there 

are stupefying exercises 

in computer-generated 

imagery, and in place of an 

ending there’s a hook for the 

sequel and, if a
ll goes well, a 

new franchise.
“The Sorcerer’s Appren-

tice” is in small part in
spired 

by the famous sequence 

in Walt Disney’s “Fantasia” 

(1940) where Mickey Mouse 

does battle with bewitched 

brooms and buckets while 

Leopold Stokowski conducts 

the famous music by Paul 

Dukas. Here there’s an amusing sequence involving enchanted mops 

and such, with music that shares most of the same notes as Dukas but 

none of Stokowski’s conducting flair. N
o matter. Most consumers have 

likely never heard of the music — or of “Fantasia,” for that matter. Even 

this shadow of the original is more charming than anything else in the 

film.
Nicolas Cage is the star, playing Balthazar, a good magician who has 

long held captive the forces of magical evil. A prologue explains how, 

1,300 years ago, the Arthurian magician Merlin (James A. Stephens) 

warred with the evil m
agicians Morgana (Alice Krige) and Horvath (Al-

fred Molina). M
erlin sealed them and their despicable minions in the 

deepest interior of a nested doll. M
ankind will be safe as long as they 

stay there. If M
organa and Horvath escape, the planet will be doomed. 

They’re as bad as BP.

As the story opens, 10-year-old Dave (Jake Cherry) chases a stray 

love note as it b
lows through the mail slot of an ancient curiosity 

shop in New York. This shop is chockablock with weird gimcracks, and 

presided over by Balthazar, who instantly intuits that young Dave may 

have the potential to become the long-awaited Prime Merlinian — the 

great magician who can vanquish Morgana’s forces for once and all.

The purpose of this sequence is crystal clear: It’s
 to establish the 

protagonist as a kid, before he grows for 10 years and becomes the 

movie’s hero (Jay Baruchel). That way grade-schoolers will id
entify 

with 20-year-old Dave. Others can identify with Balthazar, who is 

played by Cage with his usual admirable energy. It g
ets a chuckle 

early in the movie when Young Dave asks Balthazar how he knows 

something, and Cage spins and snarls: “Because I can read minds!” 

Next question?
There’s a needless subplot involving Dave’s crush on the fragrant 

Becky Barnes (Teresa Palmer), w
ho in grade school all th

ose many 

years ago was the intended recipient of the love note. Balthazar 

informs Dave he is The One and commands mighty magical powers. 

Balthazar then has to leave his shop briefly and asks Dave to guard 

the Prison Doll with extreme care. Naturally, Dave manages to open it 

and release the evil m
agicians. Balthazar should know better than to 

ever tell th
e hero of a Jerry Bruckheimer movie about the one thing he 

should never, never, ever, ever do.

That’s it fo
r the story setup. The rest is all centered on special effects. 

The director, Jon Turteltaub (“National Treasure”) and his several writ-

ers devise some clever set pieces, such as a dragon in a Chinatown pa-

rade that starts breathing smoke and fire, and it’s up to Balthazar and 

Dave to vanquish the villains. I also liked it w
hen Balthazar brought to 

life a steel eagle on top of the Chrysler Building and flew around on its 

back.
Cute Becky Barnes, now a college student, ta

kes it p
retty well th

at 

this Dave guy who wants to date her is a sorcerer’s apprentice. I kept 

waiting for her to tell Dave she would still b
e there waiting for him 

after he finished annihilating the fiends, so maybe he should focus on 

saving the planet instead of putting the moves on her. 

“The Sorcerer’s Apprentice” is a perfectly typical example of its type, 

professionally made and competently acted. Imagine a graph with 

one line indicating the consumer’s age and the other lin
e representing 

his degree of enjoyment. These lines would intersect at about the age 

of Young Dave.
Something Better Somewhere Else


 59 Films, not rated, 76 minutes

“Something Better Somewhere Else” is a delightful film and in some 

stretches a flawless one. It t
ells four stories, each one immediately ww-

wengaging, and gets in and out without overstaying its welcome. In 

a world of bloated and dumbed-down entertainment, here’s a movie 

with the quickness and acute observation of a good short story.

So what is the flawless part? That would be the execution by director 

Ron Lazzeretti. Y
es, he wrote and directed it, a

nd we’ll get back to that. 

But what I kept noticing was the excellence in details. The acting, the 

casting, the dialogue, editing, music and meticulous camera place-

ment. The feeling that not a shot was careless. The film knows what it’s
 

doing. The four stories have one theme: moving on. We live much of our 

lives, I suspect, in
 a state of tension between the belief that there must 

be “Something Better Somewhere Else” and a fear of abandoning what 

we know and are familiar with. The four segments apply this truth to 

work, love, marriage and home. 
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Balthazar 

Nicolas Cage

Dave Stutler 
Jay Baruchel

Becky Barnes 
Teresa Palmer

Maxim Horvath  Alfred Molina

Veronica 
Monica Bellucci

Drake Stone 
Toby Kebbell

Morgana 

Alice Krige

Young Dave 
Jake Cherry

Merlin 
James A. Stephens

Walt Disney Studios presents a 

film directed by Jon Turteltaub. 

Screenplay by Matt Lopez, Doug Miro 

and Carlo Bernard. MPAA rating: PG 

for fantasy action violence, some 

mild rude humor and brief language.
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The BP Stat That 
Will Shock You
ANAND CHOKKAVELU — JULY 12, 2010

Just one month before its April 20 Gulf of Mexi-
co oil spill, BP claimed it could skim 491,721 bar-
rels of oil a day in the event of a major oil spill. So 
now that it’s not merely a thought exercise, how 
much has it skimmed each day? 900 barrels. That’s 
less than 0.2% of its estimate.

Mathematically, it’s the equivalent of estimat-
ing the United States is 6 miles long from coast 
to coast.

Yeah.
The two big lessons (that we should have al-

ready learned from the financial industry): Models 
are only as good as their inputs. We saw similarly 
screwy models when Wall Street claimed housing 
prices couldn’t go down. Regulators shouldn’t get 
too cozy with the regulated. The lack of oversight 
and, um, the extracurricular activities at the Miner-
als Management Service has been well document-
ed. On Wall Street, Jamie Dimon, CEO of JPMorgan 
Chase (NYSE: JPM), sits on the board of the New 
York Fed. And we all know about Goldman Sachs’ 
(NYSE: GS) role as the finishing school for all 
higher-up government roles. (Read a laundry list 
of Wall Street-to-regulator moves here.)

As reform efforts continue in both the energy 
and financial sectors, let’s hope we heed these les-
sons. 

Despicable GE
RICK ARISTOTLE MUNARRIZ — JULY 12, 2010

An unlikely player has emerged in computer 
animation, as Universal’s Despicable Me rocked 
the box office over the weekend.

General Electric’s (NYSE: GE) studio scored an 
estimated $60.1 million in ticket sales during the 
film’s first three days of screenings at local multi-
plexes. It’s a surprisingly strong showing, selling 
more admissions than the silver and bronze 
medalists combined.

This is Universal’s first animated theatrical 
feature to be released in 3-D, and its success 
comes at an appropriate time. RealD, the country’s 
leading licensor of 3-D screens, is going public 
this week.

Exhibitors have been upgrading their theaters 
to accommodate premium-priced 3-D screen-
ings. The recent ramp-up of IMAX (Nasdaq: IMAX) 
installations has been helped by the growing 
popularity of enhanced 3-D cinematic makeovers.

If moviegoers don’t mind paying a premium for 
a three-dimensional release, they may as well see 
it on IMAX’s superior platform.

The surprising success of Despicable Me 
should help the RealD IPO, despite the 3-D 
specialist’s history of red ink. If a studio that isn’t 
Disney (NYSE: DIS) or DreamWorks Animation 
(NYSE: DWA) can score an animated summer 
blockbuster in 3-D with a brand-new property, the 
movie theater industry has to be thriving.

Disney and DreamWorks Animation have al-
ready unloaded their big summertime computer-
animated flicks. The results were mixed. Disney’s 

Toy Story 3 has taken in more than $340 million 
in domestic ticket sales, topping Finding Nemo to 
become Pixar’s highest grossing release.

DreamWorks Animation’s Shrek Forever After, 
on the other hand, is shaping up to be that stu-
dio’s least successful entry in the Shrek franchise. 
These figures aren’t adjusted for inflation, so it 
may downplay Disney’s success but only adds in-
sult to computer-rendered injury for DreamWorks 
Animation.

GE played this round perfectly. Despicable 
Me was promoted aggressively in recent weeks, 
even teaming up with Best Buy (NYSE: BBY) for 
placement in circulars and 
a “movie mode” app that 
translates what the minion 
characters say during the 
film’s end credits.

It was a bold bet for a 
partnership, given that Best 
Buy obviously won’t be selling the DVDs for 
several more months. DineEquity’s (NYSE: DIN) 
IHOP even updated its menu to feature the film’s 
Minion Menu items.

The studio plastered its characters in unlikely 
places, and the move clearly worked in familiar-
izing audiences with a rookie franchise. Tack on 
a voice cast aiming for hipsters with Steve Carell, 
Russell Brand, and Jason Segel and it was the 
perfect blanketing strategy on Universal’s behalf.

With favorable reviews likely to keep multiplex 
crowds coming over the next few weeks, don’t be 
surprised if Despicable Me 2 is in the works in a 
couple of years. 

The New 
Economy: Death 
by Savings
RICK ARISTOTLE MUNARRIZ — JULY 12, 2010

Don’t get too excited about these intermit-
tent market mini-rallies -- there’s still plenty 
of risk out there. And among what look like 
gathering storms on all fronts, we may soon 
be faced with an economy-crushing rise in the 
personal savings rate.

The paradox of thrift. From a long-term 
perspective, it’s hard to argue that heavily 
indebted U.S. consumers shouldn’t be spend-
ing less and saving more. Unfortunately, any 
dramatic increase in savings comes at the ex-
pense of consumption. In a healthy economy 
-- or one in which the central bank has room to 
cut interest rates -- that negative effect might 
be offset by a corresponding rise in business 
investment. Unfortunately, that’s not the world 
in which we’re living. If consumers decide to 
do what appears to be the right thing, they’ll 
be pushing the economy into (or deeper into) 
recession.

Certainly, that’s contradiction enough, yet 
it’s not the endgame. The cited “paradox” ar-
rives when the falling incomes typical of a 
recession eventually strangle the consumer’s 
ability to save. In simpler terms, an initial push 
to save more could ultimately result in con-
sumers saving less.

Is that scary theory really what we face 
today? It cer-
tainly seems 
so.

Moving on 
up. Accord-
ing to a re-
cent study by 

PricewaterhouseCoopers, the savings rate is 
expected to rise to a staggering 10% during 
the next five years. For perspective, the June 
figure came in at 4%, which, as recently ob-
served by Barron’s, is already more than double 
the average rate in the year leading up to the 
recession’s December 2007 start.

Such an increase would initially take an ad-
ditional $600 billion of consumption out of 
the economy, assuming that consumer spend-
ing is roughly 70% of U.S. GDP. Moreover, a 
10% savings rate isn’t far-fetched -- the 1980s 
saw savings average 8%. Along with reduced 
access to credit, the study names demograph-
ics as the primary trend that will elevate the 
savings rate: During the coming years, an ex-
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“The savings rate is expected to
rise to a staggering 10% during

the next five years.”
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