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Fastest, Most Productive HP Digital Press Now 
Available  
HP Indigo Press w3250 premiering in Europe at IPEX 2006
  
BIRMINGHAM, England, April 4, 2006 – HP today announced the availability of its 
new HP Indigo press w3250 designed to meet the needs of the most demanding 24x7 
digital production environments while producing offset-quality prints at as low as 0.03 
$/€ per page (A3 4/0).   

Offering top of the line speed and support for a broad range of substrates, the HP 
Indigo press w3250 will help print service providers increase their productivity and 
generate new business opportunities in commercial printing, direct mail, postcards, 
books and publishing.  

The HP Indigo press w3250 is one of the fastest web-fed digital presses in its class, 
delivering full color output of up to 8,000 impressions (A4 images, two up) per hour 
and print speeds of up to 136 pages per minute (ppm) when printing four colors and 
up to 272 ppm when printing two colors.  

With its in-line priming features designed to accept standard offset media, the press 
offers broad substrate flexibility from 40gsm to 300gsm, enabling printers to serve 
diverse customer demands. In addition, the press offers improved print quality along 
with in-line and near-line finishing options to deliver a true end-to-end solution.  

“The HP Indigo press w3250 delivers on the promise of digital printing, combining the 
speed and quality of offset with the efficiency and intelligence of digital,” said Alon 
Bar-Shany, general manager, Indigo Division, HP. “The productivity of the press is a 
key feature that will help to maximize profitability for print service providers, 
particularly those operating an average monthly print volume of over 500,000, 4-color, 
A4 impressions.”  

HP can now deliver even greater efficiency, quality and cost-effectiveness for the 
higher volume commercial printer as the web-fed HP Indigo press w3250 features 
significant new benefits compared to its predecessor, the HP Indigo press w3200, 
including: 

• Superior color print quality with new software for color control and color calibration 
between engines;  

• Lower print costs by up to 35 percent with In Line Priming, enabling printing from off 
the shelf papers, including house- or publisher-supplied offset paper;  

• Greater end-to-end capability with additional finishing options for cutting heavy 
media, books and binding, plus new digital front end and workflow connectivity 
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options. 

Adair, a print service provider offering litho and digital print, based in Michigan, U.S., 
purchased an HP Indigo press w3250 primarily for the production of short-run 
catalogues on lightweight stock. 

“We have been using the press to produce short-runs of our offset jobs, and we are 
also undergoing development work with digitally produced flyers, brochures and small 
catalogues,” said Glenn Thomas, general manager, Adair. “In Line Priming has proved 
to be of immense benefit to our overall cost-effectiveness; being able to print on 
virtually any substrate, including off the shelf papers, is a distinct advantage. The HP 
Indigo press w3250 has really exceeded expectations in terms of quality output.” 

Nine HP Indigo presses w3250 are currently on order, including two to Sommer 
Corporate Media, Germany, which will use the presses to print photo books and other 
high-quality applications.  

HP delivers more than high-volume digital printing capacity by working with leading 
industry partners to streamline print workflow from start to finish. With complete and 
comprehensive solutions, including a host of near-line and in-line finishing options 
from Hunkeler AG, EMT International (available in North America) and Horizon, the 
HP Indigo press w3250 enhances any volume commercial print facility. 

About HP 
HP is a technology solutions provider to consumers, businesses and institutions 
globally. The company’s offerings span IT infrastructure, global services, business and 
home computing, and imaging and printing. For the four fiscal quarters ended Jan. 31, 
2006, HP revenue totaled $87.9 billion. More information about HP (NYSE, Nasdaq: 
HPQ) is available at www.hp.com. 
This news advisory contains forward-looking statements that involve risks and uncertainties, as well as assumptions that, if they ever 
materialize or prove incorrect, could cause the results of HP and its consolidated subsidiaries to differ materially from those expressed 
or implied by such forward-looking statements and assumptions. All statements other than statements of historical fact are statements 
that could be deemed forward-looking statements, including the expected development, performance or rankings of products or 
services; statements of expectation or belief; and any statement of assumptions underlying any of the foregoing. Risks, uncertainties 
and assumptions include the development, performance and market acceptance of products and services and other risks that are 
described from time to time in HP’s Securities and Exchange Commission reports, including but not limited to HP’s Annual Report on 
Form 10-K for the fiscal year ended Oct. 31, 2005 and other reports filed after such report. HP assumes no obligation and does not 
intend to update these forward-looking statements. 
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