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HP Launches New PC Service Plans for Consumers 
 

LAS VEGAS, NV., Jan. 4, 2006 – HP made a bold foray into the growing $3 billion 
tech support service market by introducing two new service plans aimed at 
consumers.  SmartFriend by HP and HP PC Tune up Service both give 
consumers with technology questions a place to turn. 

SmartFriend by HP is like a tech support advice line. Customers buy 30-minute 
or 60-minute calling plans to get their “how to” questions answered. HP’s 
experienced, home-technology experts give advice and assistance on a 
range of questions such as backing up data, setting up a home network, using 
software and hardware applications, or upgrading operating systems. 

The HP PC Tune up Service features specially trained tech “mechanics” who 
will guide customers through the tasks needed to help make PCs run at their 
best. The service offers one-on-one phone support with an agent who will 
teach customers how to run diagnostics to check the health of their computer, 
delete unnecessary files in the “Start Up” menu that bog down boot up times, 
and much more.  

“Not everyone has a technology savvy friend to answer their questions,” said 
Bob Weis, vice president of customer operations, HP. “Who better than the 
company that built the products to provide fast, effective answers?” 

These new services are part of HP Total Care, the service and support program 
recently recognized by JD Power and Associates for consistently providing an 
“Outstanding Customer Service Experience.”  

Availability and pricing 
HP PC Tune up Service costs $99 and SmartFriend by HP costs $59.99 for 30 
minutes and $99.99 for 60 minutes. Both services are available now by calling 
+1 866 234 1377. 

About HP 
HP is a technology solutions provider to consumers, businesses and institutions 
globally. The company’s offerings span IT infrastructure, global services, 
business and home computing, and imaging and printing. For the four fiscal 
quarters ended Oct. 31, 2005, HP revenue totaled $86.7 billion. More 
information about HP (NYSE, Nasdaq: HPQ) is available at www.hp.com. 
This news release contains forward-looking statements that involve risks and uncertainties, as well as assumptions that, if they 
ever materialize or prove incorrect, could cause the results of HP and its consolidated subsidiaries to differ materially from 
those expressed or implied by such forward-looking statements and assumptions. All statements other than statements of 
historical fact are statements that could be deemed forward-looking statements, including the expected development, 
performance or rankings of products or services; statements of expectation or belief; and any statement of assumptions 
underlying any of the foregoing. Risks, uncertainties and assumptions include the development, performance and market 
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acceptance of products and services and other risks that are described from time to time in HP’s Securities and Exchange 
Commission reports, including but not limited to HP’s Quarterly Report on Form 10-Q for the fiscal quarter ended July 31, 
2005, and other reports filed after HP’s Annual Report on Form 10-K for the fiscal year ended Oct. 31, 2004. HP assumes no 
obligation and does not intend to update these forward-looking statements. 
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