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Media is experiencing....

Upheaval

Re-invention

Innovation
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Show: Did You Know? 2.0




Media Consumption
Will Increase
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Worldwide, consumers
are spending more time with media.

0.46

Hours Day . .
P v TV usage will rise as
o s VOD and DVRs present
N more choices

Multitasking*

As Broadband penetration
increases, Internet use
will also rise

Simultaneous media usage
will add to total time spent

* Shaded areas represent time spent multi-tasking
with other media; net hours spent with media
count multitasking minutes only once

Source: ZenithOptimedia (éﬁ]



Trend

But, What They Consume
is Changing and Will
Continue to Change
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I Thers hias een a seismic Shift...
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Transformations are Real

Billions

US VOD Penetration
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- Over a third of the world’s
population carries a mobile
phone

2.8 billion
- 238 million US mobile subscribers
Every 3 in 4 HHs

- 1.8 billion estimated mobile data
users worldwide in 2007

2.5 billon projected by 2011

Source: eMarketer invent



Radio: Death by a thousand digital cuts

Persons Using Radio (P12+)

17 % Listening AQH Mon-Sun
Controlling for seasonality, aggregate radio
listenership declines by .062% points each
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Radio: Death by a thousand digital cuts

ing Radio (P12+)
AQH Mon-Sun
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(Fall 99) Internet radio
LaunchCast debuts

1/

(Winter 04) Walmart
opens digital music
store; songs for $0.88 )
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Newspaper: Conceding audiences to digital
distribution of content

Elhe New Hlork Thnes
(Winter 2002)

Daily & Sunday Circulation (1956-2006) NYT.com opens its

RSS service
65,000 +

The ashington Post
(Winter 2005) New
content always free
for 60 days online
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launches Winter 2006)
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Total Minutes Spent Top 10 Mentioned Sites

US Internet Users US Male College Students
Yahoo! _ Facebook i
Time Warner __ ESPN _I
Microsoft __ Google _I
Fox _ | My Space _I
Google __ YouTube _I
eBay _:I Yahoo! _|
Facebook _:l eBay _|
EA _- Amazon _|
Viacom _- Wikipedia _|
Craigslist _j CBS Sportsline _F

| ! ! ! | |
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Billions Percent (ﬁ,ﬂ]

Source: (Left) comScore, (Right) Youth Trends
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Consumer Media Control
and Influence... It's Just
the Beginning
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I Participatory Sites

<

jnyspace.Celiy

wikis

Social Networks
E‘H‘SE%IA

Blogging & g

Publishing FoE

Content Sharing
Personal -

Expression Yﬂll
Consumer-Created p e rs o n 1 v A
Ads

Widgets/mash-ups
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The Meth of
Delivery Will Expand
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Many new tormats, delivery channels,

business models and playback experiences
4,800+ possibilities

Content

Movies & TV
Games
Music

User-generated

Formats

DVDs
High-def DVDs

Electronic files

Other(s) physical
formats

Broadcast signal

Deliver

channels
Physical store

Mail

Kiosk
Download
Streaming
Webcast
Cable

Cell phone
Satellite

Terrestrial
broadcast

Business
models

Purchase

Rental

Subscription

Advertising
supported

Playback
experiences
DVD player

PC

1\
Portable
Mobile

Digital cinema




I Emerging Media

MINICL.IP “ '“E"'”
flickr

f del.icio.us LH VE,
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iTunes gameloft YK_I-IC,)Dl' GAMES
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Today's customers are capable of transcending:
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(comcast
arnivale

Tue 03/22 at 11:00p
B48min, New, "Outside New

anaan’, (2005), Lila voices her...

WR 96% Full

Carnivale

Carnivale

The L Word

West Wing

TIME
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SLINGBOX PRO

Movies, TV shows, games, and music.
Now playing on an iPod near you.
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Country Level Media
Investment Will Change

nnnnnn



Growth/Consumption Markets

Currency — US$ vs. Local Currency
Higher Media Value per $ Spent
Technology Gains/Jumping Cycles
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In Demand and Changing...
Digital

nternational

3ro]ec’r Management

ﬁﬁ Cdj'

Technology

Venture Capitalist
Social Media



Media Automation
and Integration
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I Predictability

Transparency

Specitic Message Targeting
Increase Human Capital Output
Metric Consistency

Change a Campaign on a Moments
Notice

1,440 Minutes Aggressive Marketing

System Congruence
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Supply
Chain

Strateqy &

Targeting <

ORACLE’

—

Creation

N

Execution

MD

@

visible world

Google

e-Media
Exchange
Project

Google

ORACLE’
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Trend

Everyone’s Role and Needs
are Changing
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marketers: SOFA

publishers: FIT
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IS Publisher's Gontent FIT?

FREE

INTELLIGENT
TRANSIMITTABLE
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IS Publisher’s Content FIT?

Daylife.com pools together news stories
from thousands of sources around the
world and provides them through an
intelligent interface that filters and
categorizes information

For each story, viewers can see
the article lead as well as how the
story is connected to people and
other news and what some are
saying about it

Adopting a more visual
presentation, Daylife shows breaking
news through its photo headlights

Some individuals or companies
frequently in the news are tracked
by Daylife’s Timeline; it is a graph
that shows how much the topic
has moved in and out of the news

— Mews B 6 ®
— Blogs
B B as B ﬁ
Aug 15 - 248 menticns &
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Easy-to-use and elegant in design, the Apple iPod
remains the preferred choice among consumers

- 100 million iPods have been sold, resulting
In 4,000 accessories; 70 percent of US 2007-
model US autos offer iPod connectivity

- The iPod and iPod Mini have 82% market
share of hard-drive based portable music
players. Creative Technologies is a distant
second at just 4%

- For all types of music players, the iPod
has 42% market share. Rio is second
with 10%.

- As of April 2007, the iTunes store has sold
three billion songs
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SCALABLE

! QuTcomE DRIVEN

4 dauble
g click E
EE

FRICTION-FREE

ACCOUNTABLE
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GO US‘Q Google

Web Accelerator

Google Googse

Image Search

Google: Annual Revenue (2002-2006)

Googe  {Google Googe
g o | 510 504,917
Google Googie

GOUS:’E Reader
Video Suggest LABS LAES
2005 | $6,138,560
GI‘_’I il Googse U
Mars LABS J

200+ | 53,189,223

by L2000 BET

Year

Goog;e GO 08 & GQQS[@

Ride Finder 1
200: [ $1,465,934
0
8 2002 |} $439,508
0

Googse Reader Goog.e Google
G [ 0 2000000 4000000 6000000 8000000 10000000 12000000
= Revenue (§)
W8S Googie

Scale: AdSense, AdWords

- Co quf

Web Accelerat

C, [ Outcome-oriented: Click as the accounting trigger
QoQqIc
2R3 GOL 81@ Friction-free: Self-service auction model

LGougle GIZI il - oogle

Googie (]

Mars

Accountable: Optimize spend to sales/high value tasks
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ett-Packard Development Company, L.P.
»n contained herein is subject to change without notice




HP Courtside 2007 with Yahoo: Overview
-Background

-Hewlett Packard has partnered with Yahoo for several years on
media and marketing initiatives. For 2007, HP wished to create
an engaging consumer-targeted experience that could support
sales objectives across its various business groups.

-Challenge

Raise awareness of HP PSG products and encourage printing
(IPG) by bringing to life the brand’s core message (‘the
Computer is Personal Again’) through an interactive environment
that will attract a large scale audience.

Insight

‘March Madness’ — while a mainstream sporting event — is also
centered on a very personal/loyal relationship between the
teams and fans WKO want to follow their players courtside from
start to finish.

Idea
HP brings together everything March Madness into one %o
e

tans can personalize their digital experience and involv

nnnnn



1. Introductory video
unit - collapses after video

plays

2. HP widget module -
downloadable score widget
and “Activity Center” type

content

3. “Smack Talk”
generator module -
send SMS messages to
friends

4. HP Product Module -
drives to “use and learn”
content on HP.com

5. Custom Flickr Group
— upload and comment on
fan photos

HP Courtside 2007 with Yahoo: Elements

Ol T T e e cacops. |

W ."-_

6. HP “Maddest
Bracket” Contest
Module

Product
advertising

7. Y! News module -
NCAA news and sports
content populated by Y!

8. Y! Answers
module - content is FPO
but will be populated by
4|
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HP Gourtsitde 2007 with Yahoo: Snapshots

Vitvws by obwed Bl e Bawky

YaHoO! srorTs

Pokes, plays & insults on the
college basketball audibles.
Click Here
YiHOO! MESSENGER

HOME

: Express yourself

. & represent your team.
Click Here

RHOO! MESSENGER

H"
E

o=

-

|_wet seann

HF Photo:

$149%

Home
T 1 o]
Rertuly withtn ¢ days:
Busoripiion
wiar rebak
¥ SHOP NOW

It | S

[EET

Group infarmation

SUPPORT A BCHO

Mok Recenl Memsages (vur 1) A B | auvances Siart Topic

« Expiniance HP. home thaaiar
= Explore iPAL pockel PCs

» Comnpare HP digilul cameiay
» Pried hirdrar phance

Ke: Billy Packer on @den and Hiblbert
Tagre= Lhat Ocden and Efibbert sren't ot that evel vet, but ssecs Lo e it the putentiz is teze, Ko [ DOUBT Liat Oden 12
cxming buck w OSU v any

i Ty s o bty v

< theeugh
B

. com [maltadr ¥ e | 20 A 217 CF Hab Sent: Surday,

Re: Introduce Yoursclf

s bape for ago
s yuite 2 Loz

fvegorme Laey Sehseiber cindy colisfmnss®...o vrate: Toi [ agees but ‘Coanelly & Oden

Re: Introdice Yoursdl
Bob | agree bt Topnally & Odan ava quine  measamallinl Enjoy Fomosroa JARIT &

Be: Tntroduce Vonrsch
Tz stzange, but ] thinkethart thees arc mes hes Oden gesingin carly faul rouble sehuslly helns 05U b forsing ather
players o stzp ap theiz games, 051

A hourisis oy peswneized Wy ahod pege BEATS
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HP Gourtside 2007 with Yahoo: Resuits

Program delivered large scale visibility.

YAHOO! spomrs s Over 1.2 billion impressions were served
el LR Bl R [y Yahoo! across 11 channels and
GET OUR - properties.

MADDEST EXTRSS Scores of customers interacted with the
waoossiorms content. Nearly 900k unique users visited
fvoss GG | FREE a3 the Courtside page, helping to make the
=0t W HP widget the most popular Y! sports
mes e CIAEE Al \vidget to date with 36,000 downloads.

i —
P The program generated 1.5 million bracket
| : - | «fll registrations as well as a promotional opt-
| e in rate of 42% for the HP sponsored
P g ..., Maddest Bracket Contest.

Start 1o finishs 30 mincees
iediia size: 11« 1] inches
HP recommends:

=== N Encouraged repeat visits. Nearly a quarter
| e ocnens V" "l of all visitors came once per day while a
ST T fifth came multiple times per day. Research
smuh:dsﬁnmmﬂ L. .
showed a positive correlation between

frequent visits and purchase intent of HP
products and services. w
[
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Katrina — United States




Show: Katrina




Questions

www.hp.com/blogs/

TheChangingFaceofMedia

nnnnnn



